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Summary
The white paper will seek to investigate the importance of conducting market research in the product development process. It will involve understanding the nature of market research which seeks to give companies insight and experience, which are critical in interpreting product life cycle. Market research helps in bringing new concepts to companies as well as supplementing the existing ideas to support the growth of products. As a result, this white paper will be appropriate in the understanding and significance of market research in the product development process. 
What is my Topic? 
 Conducting market research helps management to improve their product development which reduces the risks of product failures. Viswanathan and Sridharan (2012) states that close to 90 percent of new products fail due to the inability of the companies to conduct comprehensive market research about the consumption patterns in the market. Such issues could lead to future product limitations in advanced product life cycles such as the maturity and decline stages of product life cycle. The main forms of product development include coming up with new concepts, adding to the existing product items, and the adjustments of the existing product lines. 
The market research would be able to provide suggestions on how to modify the existing product lines to meet the needs of the customers. Market research also gives the companies the information on the new concepts and innovation which could be used to develop new products and markets. Product developments and improvements relies on information and data which could only be obtained from extensive market research. In this paper, it will discuss the role and impacts of market research in the different stages of product development in the companies. 
Why Do You Need to Investigate this Problem? 
It is important to investigate the concerns about market research on the product development process.  Most organizations today do not understand the influence of market research or faces major problems in each product life cycle. It calls for a comprehensive research to examine and understand the impacts of market research in supporting product development.  The market research will be important in each of the four stages of product life cycle including pre-birth, youth, maturity, and old age. 

Who is the Audience?  
My primary audience are the product development executives who works within the organizations. The product development managers and employees have the role of understanding how to expand the company’s product lines as well as adding new products. The report will give them insight on the importance of conducting extensive market research which improves the product development process
What do I know about this topic? 
It is clear that companies need to have quality market information to make decisions about their products. Despite this, I know understanding the specific product development cycles including introduction, maturity, growth, and decline depends on the access to quality market information and research (Djelassi & Decoopman, 2013). 
Conclusion 

 In summary, the use of market research in product development is critical to the organizations. The product development stage relies on market research information to form quality decisions about the product development models. For example, market research gives companies the opportunity responds and improve the inherent product features and offerings. Therefore, the report memo was able to explain market research’s contributions on supporting product development process. 
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